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//FREIRAUM// CREATES UNLIMITED SPACE FOR CREATIVITY
AND INNOVATION. INTELLECTUALLY AND ARTISTICALLY.
WHAT DOES THAT MEAN FOR THE FUTURE?

ANYTHING IS POSSIBLE NOW.
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Together we can work to ensure that the future is vivid and bright. We have the latest creative and
technological capabilities to do so, as well as a newly emerging generation that brings fresh input
and an upgrade in skills. If we want to create something different, we must break away from old
boundaries, rethink progress and innovation, and collaborate. This requires a long-term, shared
commitment, and a refreshed sense of unity. The path to the future is a relay race, not an individual
sprint. Change can only happen by working together.

Let’s start by painting a positive picture of our future together. History has shown that we can adapt
and evolve, in spite of any unknown and rapidly growing challenges we face, or precisely because of
them. If we ask ourselves how we want to live tomorrow, we should believe that together we can
create a positive future.
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This requires change in many areas and new trends to support it. A good example is the megatrend

of sustainability. What started on a small scale has now led to a societal shift in thinking. If we take
another look at our idea of a positive future, this megatrend has become a matter of course in all areas
of life.

As designers of living spaces, we are also challenged in this scenario. There is already a material
evolution in our industry. Along our value chain, clever minds are working on updated substrates, using
cutting-edge resources to do so, and producing a first generation of products that herald long-term
solutions. Again: a new start has been made.
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The recent possibilities associated with digitization also help us in this regard. It is changing the way
we work, travel, and even our processes. In addition to home, work, and social spaces, another zone has
grown - online. A new generation is waiting in virtual space, an evolving target group: a community
that creates its own virtual world and thus determines what goes viral. There is analog potential here
as well: digital prototyping. Designers test their drafts online or even create layouts specifically for this
virtual environment. A range of needs and trends are emerging in this new living space which we must
embrace today to help shape the digital future.
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Essential influencing factors for the design of living spaces are derived from our international trend
research: greater awareness of nature and our environment, new digital spaces and opportunities, and

a reimagining of society.

Through these influences, we broaden creative freedom in the design of living space, but also in all
other areas where change is needed. // FREIRAUM // creates unlimited opportunity for creativity and
innovation, first in thought and then in design.

What does this mean for our future? Now anything is possible!

Your Schattdecor Design Team
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ANYTHING IS POSSIBLE NOW.

11



SChCIH'dECOI‘ One Source. Unlimited Solutions.



—=

—NC
Y

)
=9

—




ATURAL

INFLUENCE

\I\)

rR=V/

//RAUM

EBRPEIE //FREIRAUM//

ERE , KERTHES, BRA[KFEZTAAZERITPENRE, SNBRYE
HNEORE , ARETRIUNHFRNEZEZ R, RMNFMNABRRENTEN  £EP
EHHNZEE , URTBRREZH. TREFABEERBERMA | //FRERAUM// BEKE
RITEALZRNEARBNEGH . THREMRZREIRRRP ST RLLIWXME
TEEEEMR, ENEERNETNERTFEREEER. ERNNARERITHAREEERE
S ERMFEME, CIEMHNBE, RIFNBRE R,

CREATING //FREIRAUM// IN NATURE

In the future, shapes, colors and scents from nature will be more abundant in all areas of interior
and exterior design. They ensure a balanced mental and physical state and are an expression of
wellness and a strong environmental consciousness. We use the possibilities of nature and imagine
new environments within it. And just like that, it becomes an extended living space. Whether it’s

an outdoor kitchen or an open-air shower, // FREIRAUM // means unbounded creative freedom and
groundbreaking design. Topics such as sustainability and resource conservation also have an influence
on this expansion of the living space. They are becoming crucial in the production and consumption
of goods. The future of furniture and interior design will also require modern and innovative materials,
creative minds, and bold, cutting-edge solutions.
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By design, nature is occupying more of our living space, even in urban areas. Where once pushed back,
we now commonly encounter pockets of greenery, rooftop meadows, lushly-planted building facades,
or concepts such as urban gardening. These green spaces offer a break from the daily grind, improve air

quality, and heighten the awareness of nature as the basis of all life.
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Herbs, plants, natural materials, and colors extend into living areas. The forms of furniture and
interiors are becoming more organic, more universal, but also more comforting. Consumers attach
great importance to sustainability and naturalness. Not only in personal living, but also when
furnishing offices and workspaces or public areas such as cafés and hotels. Innovative, eco-friendly
decorative surfaces —such as Fineflex, our recycled PET film for furniture —are in high demand as a
climate-conscious alternative for the future.
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The colors and materials used in interiors are like those we know from nature. Based on current home
trends, green can be spotted as a solid color, but also in stone decors such as Halong. Harmonious
material combinations from decors like Taj Mahal and Torino Oak ensure an inviting atmosphere.
Environmentally friendly furniture surfaces, such as Fineflex, provide elegant, shimmering accents

with their metallic finish.

COLOR
CONrFID=NC=
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NEW COMMUNITIES THANKS TO BETTER NETWORKING

As cities expand, urban and rural areas are becoming more and more intertwined. This creates more
points of contact, meeting places, and better networking. New communities are forming and once
anonymous city dwellers are now neighbors and familiar faces. This is how a new togetherness

can grow. Both sides enrich each other with fresh input and the mutual benefits of their different
lifestyles.
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Housing is scarce and expensive. Therefore, living spaces must accommodate many areas of life, be
designed more universally, and provide a homey atmosphere —for reasons of space, it is both a living
area and a combined home/work area. It is where people have breakfast, read the newspaper, work...
but also celebrate children’s birthdays with friends and neighbors. Organic shapes and natural colors
from the home can now also be found in restaurants, hotels and cafés.
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Decors must be universally applicable and designed accordingly. Due to its natural color range, the
stone decor Acapulco can be combined in countless ways and has a timeless effect. Paired with wood
decors such as our Charleston Pine, a pleasant room ambience is created. Both decors can also be
beautifully combined with solid color to provide natural, calming accents.

COLOR
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MINDFUL OF YOURSELF AND YOUR ENVIRONMENT

We understand that we need to protect our environment and be equally careful with our own persona
resources. We want to maintain our balance in everyday life, especially in times of extreme challenges
and shifting developments. Therefore, we must consciously take mental breaks, either in private —
where over the years the bathroom has developed into a personal spa area in many households -- or in
secluded wellness hotels with small open-air bungalows. The ,Nature Experience”, permeates through
all areas of life, in keeping with the trend toward a more conscious living.
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The latest design concepts strive to appeal to all five senses and create an awareness of materiality
and haptics. The goal is a sensual experience, pausing for deceleration. Delicate, natural tones and
solid colors bring warmth into the interior. Decors with a slatted look, such as Omega Oak, are trending
and should not be overlooked in the design of modern living spaces. The 3D effect creates an illusion
of depth, its expression peaceful and elegant in the form of a new rusticity, such as with our elegant
wood decor Valencia Oak.
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ANYTHING IS POSSIBLE NOW.

//FREIRAUM// CREATES UNLIMITED SPACE FOR CREATIVITY
AND INNOVATION. INTELLECTUALLY AND ARTISTICALLY.
WHAT DOES THAT MEAN FOR THE FUTURE?

ANYTHING IS POSSIBLE NOW.
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BENEFITS OF DIGITAL //FREIRAUM//

Forms and colors from the digital space are increasingly making their way into analog design concepts.
Working and living spaces are taking place virtually, which influences the design and use of our analog
experience through new trends and impulses. The metaverse, a synonym for an advanced form of
social media, is already used by millions and offers the opportunity to meet privately, to experience
interactive gaming or shopping, or to work online. What goes viral there cannot be overlooked in the
analog world, bringing exciting perspectives, hues, and forms into our daily routines and environment.
In addition, this developing frontier creates completely novel avenues for designers and product
developers in terms of “digital prototyping”, which also favors more economical and sustainable

processes.
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THE DIGITAL WORLD AS A TREND BAROMETER

For designers, architects, and the decor industry in general, this means a new target group with unique
needs is online. This community helps establish trends and determines what is passé with their

likes. Digital prototyping means that concepts and designs can be shared and tested in virtual space.
Anything that goes viral becomes a must-have overnight and could also be successful in analog space.
In the future designers will create for both and accompany the transformation from the digital to the
analog world, and vice versa. This creates the opportunity to address needs early on in development
and to react with greater creative solutions. The digital freedom available in work and life knows no
bounds. Accordingly, colors, forms, innovation, and processes are developed here. The ideas we need for

progress are introduced digitally, online.

rR=V/
//RAUM

DIGITAL INFLUENCE

N

\.I

I'B
ll




R

':

RAUM  INDEPENDENT DESIGN

NOOW - DITIVLIW X3IT4INI4 INTG AMNS - AVO JOAVATYS - VALY

ONIGN="16

==[ 1-1dOM

AN



IIII-J.I:.lu.Jln..lll.-llrlln._l T K - = =
- - e = e ...!I.l{...l_s.l.rk

e ——

INDEPENDENT DESIGN

~
X

>
2
<
(4
~
N

rR=

e o 2 v
e L T e e et * B s e
R e s e K LT = {_".T:. = n.Hx.f. ..s..llﬂl...llr..m.lp.w.ﬂn.u.um%.n -

e -T._». BT T T

”. ." e Y .1.. £ B — T ETEC ErTTREISE

VAIY T00-LCTTC-VT

VMVLLO 000-T0-0950007

dOD=GC




IC=

OFF

RIVA - OTTAWA - UNI ATLAS

FRZV/
//RAUM  INDEPENDENT DESIGN

D=COR D=SIGN

ERHERABRE, RIITNFRXNEH. FNUTEECSEERBTIMENES—EBHAX
BERITOE , BNTUFIINEARVEE |, FlaEes% I = KN Z2 R R K AR LA
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Avirtual arena of collaboration has emerged - new possibilities and dimensions, freedom to think,
design, and develop. In the area of natural designs we see calm and subtle decors, such as Salvador
Oak or Mont Blanc Chestnut, which bring an original elegance and spaciousness to interiors.
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MAT=RIAL COLOR

ENZEHNEELEENERNBRE, KitRLEEEHHINEE , REMSHET
(Atlas ) o RESEURAERNTR , ECAREBEARR , LEBTRTHRHOMRE.
FFEIHARGE , FETHRFHERAORR , RLEBSH ZOENERES | flmnE
¥ (Losanga ) » 15HRKIDMRENLEBREA G RKRAARR , HEULTCHAUEMESE, £5%
RIEBHMERAK (Riva ) ARBHEEHMIFEGK ( Karlstad Oak ) 1 , BRI H —Fp
TERGNAERR . X2#H —FREVFEURMARITHIESR,

The color spectrum for interiors ranges from warm rose and earthy red tones to fresh, bright colors
such as those found in Atlas. Depending on the hue and use, shades of blue can have an inspiring,
but also a calming effect. For designers, this results in a wide range of color trends whose original
inspiration comes from the digital world, like the Losanga decor. The special 3D effect imparts
naturalness to the surface and makes it appear more intense. A calm and smooth elegance is created
by highlight decors such as Riva or best-sellers like Karlstad Oak: the starting point for further
sustainable and long-lasting designs.

CONrFID=NC=

FRIV/

//RAUM
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VIRTUAL
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B S A ELI

ERITEFEZREN , BNEREZ TR TN, eREBZNRFPEHZE , TR
EERN—F. BFLTRERFEZAERERUZABANRNFTRTESZHIS, X
MAMEBROBHRTUA - MIENEARER : BR=-TF=-4F, XLEEHNREN
SMBIMERTFTRMNVEZTESHEENNEL : 2HFNWEHBELRX , UIRFTH
IBBARMNOEE, TEURKRTES, HEE5ZELNRACEHAGET — Mk
TEBINLOHEERENIR, TRELEHMERAREY  IFECHUREAN
®’itA R,

HOW VIRTUAL TRENDS HAVE AN ANALOG INFLUENCE

When designing living spaces, we are increasingly influenced by unlimited possibilities, by color trends,

and digital impulses. Our worlds are fusing into one. Digitization has opened a host of opportunities
for us —both online and analog. This growing freedom can best be described with a simple equation:
Living = Working = Life. Developing opportunities and independence gives us more self-determination
and meaning: the freedom to think in new ways and to adapt our behaviors in relation to our
surroundings —our living, working, and leisure environments. Maximum freedom of time and place
creates symbioses as a result of travel and mobile work. The trend is pointing towards work-life
blending. This calls for innovative, universal design approaches.

rR=V/

//RAUM

DIGITAL INFLUENCE
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COLORFUL ROOMS

UNI'AUTUMN LEAVES - ROSE UNIQUE COLORS - UNI NASHI - UNI RETROBLUE

RV /
//RAUM VIRTUAL EXPERIENCE

D=COR D=SIGN

B¥ 1 e¥ | 8F | SXMHNEHREENRFENERY | XHFTNEBRIA T A
X S B SR SR Y 12 1 T FE B R BT Y S (R SRR 08, P EBRYREEMUH AP
BE , BEEERAAR : SREE, BNESMTUEHATNAERRABVRE &R R
NEANEE. Rtz , RONNSTUELEFTNZANGE , KAIEXN T EEHRRER
MNFEESBAENEE, AERARNWEATEMELIEE , — 2N, eXss. §
B, BB MERLHN,

Color, color, color! This new freedom expresses itself vividly! New influences and a positive mindset,
created by new possibilities pointing towards a promising future, are forming spontaneously. This
trend, first shaped in viral worlds, is now crossing into reality: Colorful Living. Across sectors we see
forms and colors that are derived from either VR platforms or social media. Additionally, topics that
once provided comfort in the privacy of our home can now be found in all areas of life. Expanding
opportunities make borders disappear. An exciting mix of colors in organic and digital shapes
emerging.
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ANYTHING IS POSSIBLE NOW.

//FREIRAUM// CREATES UNLIMITED SPACE FOR CREATIVITY
AND INNOVATION. INTELLECTUALLY AND ARTISTICALLY.
WHAT DOES THAT MEAN FOR THE FUTURE?

ANYTHING IS POSSIBLE NOW.
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